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Abstract

In nowadays, people are living a hectic life either for a better living quality or for
fulfillment of their goals. Tourism has therefore become an important way to relax the
mind and soul for modern people. In the Internet era, new things are being introduced
at all times. How should a tourist destination make use of its features and generate
word-of-mouth to attract revisits and create greater business opportunities was the
focus of this study. This study selected Taitung City Tiehua Music Village — Leisure
Market as the research site. The goal was to investigate the effects of online
word-of-mouth, destination image, and experiential marketing on people planning to
visit Tiehua Music Village and then use Theory of Reasoned Action to examine
visitors’ revisit and recommendation intentions. A questionnaire was administered
based on convenience sampling, and 299 valid responses were obtained. From the
analysis in SmartPLS 3, this study obtained the following findings: (1) Online
word-of-mouth had a significantly positive effect on destination image, experiential
marketing, visitor attitude, and subjective norms; (2) Destination image had a
significantly positive effect on visitor attitude but not on subjective norms; (3)
Experiential marketing had a significantly positive effect on visitor attitude and
subjective norms; (4) Visitor attitude and subjective norms had a significantly positive
effect on revisit and recommendation intentions. Results suggested that visitors’
perceptions of the features of Tiehua Music Village might not be entirely the same as
the general public’s perceptions. This is because Tichua Music Village offers a wide
variety of features, and every visitor has a unique experience of this destination.
Besides, although visitors can obtain related information and opinions about Tiehua
Music Village from various sources, their decisions to visit the place still depend on
the travel memories brought by Tiehua Music Village and will further induce their
revisit and recommendation intentions. Therefore, Tiehua Music Village is suggested
to retain and strengthen its diverse features and also utilize effective Internet
marketing. By doing so, it will allow visitors to have not only a memory of outing but
also an innovative, unique travel memory, which can in turn attract more visitors and
create greater business opportunities.

Keywords: online word-of-mouth, destination image, experiential marketing, Theory

of Reasoned Action



I o 2% TSSO “1-

T B BT F B S b -3-

I |
EAE A
% e
RIS
=] @
B
—
ptt
ol
\“ﬁ
e
o
=2
3l
ki
© o

CE
% ®
o
E
o m
B
—
N

! | Y
-
RN
=G
I
W ER
=R
oo
3

L
~ w

Eud
Im
ey
k¢
o3

A
M
-
(<)}

1S

|
9%
3
o)
%
—
“f‘h’-

: 1
[y
[e)}

1

>
~

I
N
gt
o+
¥
-
~

X
i
3
S
;\‘\
Wi
(H}
s
%
)
=)
-3“:%
\
\_

E
=t
BN
o
p
e
\_
%
ol
pial

FIE L THAITE I 7 U2 e e -25-

#
9
s

FORLBEIL BT S835 2 vveeenecsennecssensesstsssss st st -26-

>
~

|
40

%;‘E‘I%‘f,&ﬁﬂ\ﬁij. ............................................................................................................. -26-
T F D FTE 53T HE Tiiiteeiiieieeireeiee e etteeteesteesteesaeesteseesaeestaesresaeeas s etaeeteeabe e beebeeanenanas -30-
B B BT BRZE I T oeitieei et bbb -32-

>
~
N
~

I

>
~
N
~

I
By



W1 A5 A ..
D — -5-
o Eﬂi‘%g%‘ .................................................................................................... -14 -
D -16-

..................................................................... -34-



% P 4%

¢ 31 B EER R T HTE B I8 ettt -19-
¢ 32 B EL T R AR (T A HFE B TE oo -20-
e 3-3 US4 TR (T AN HFE B T8 oot -20-
e 34 P5E FE B AR TFA]NHTE B T8 oot -21-
¢ 3-5 A LA R (EAGFE B IE oo e -21-

36 FP5E F I R LT T HTE BF T oo s e seeeeeeseseseesseeeeee e s s sees e -22-
BT BB R A R T oo -27-
A2 £ AE T AT ELEE oooeiciieeeeseesssssee e ssss s sesse e -28-
43 A4 2 BB~ PR HTLF ooeeeeecsseese e sessss s -30-
VIR X AR D SNEE 5 5 A€ O T -31-

44 A5 2 AP B TRBCET FEBIPTIR (i s -31-
e A5 BT A T BT B 2R BR TR ittt s st ea s s ee st sb et n et een e ee s eerenaeeen -33-



A

EaCE
o Er T Fas

Bogept had > B blog(3ti% #) ~ YouTube ~ facebook ~ Instagram...
FE BT EIMNEARSAL A MAR L REY DR P IO R
Booking.com» = # & &% 4 % 2018 & 10 + 7@z %43 7 (Booking.com,2017) -
£ N m*iﬁ“f TRA YA R ER R R AR T RE RS hpE LB o

FE AL AR E QAR AE R TRFLITF ) AR L EF
T EEENFERSEFS > PR RERL S | kR B T4
Akgh PENMRANEKEFNnF 2 AFIT B ERT -0 &, 5

XA kE A B R ELE PR - P L ENKE R L P 2 kR
SPFFHRFR o A Hp 101 £ L 63.97% > 106 & L 71.22% > Bk 4 A #icid
7,648,509 % =t > @ R A R vk PE4E =T Hor 106 & F] 156,654 i+ 4 =t (% i 3%
FLK B 5 2018) o W R IEL F k2 A E AT A VR 0 S Aph 5B B4
BOABHBALE AR AL RRSN BhR Y B P E R RS - %
PP ORI G R R € B H TP hk kY% ¥ BB 0 E 2% A (Milman
& Pizam,1995) -

Ppaedt o AR L2 ko P A RCE 5 b s B 3106 £ 3 5 82.3% 0 RALA
* o0 ¥ G 974%EL R 6 Y FEMS TH g0 AR 12 KPR ReniT s

Pk e i 80.2%(MEFBELR ¢ > 2015) - d )V Ars mARELYE T FaBE

2 HEAREPEL L AT T A AT BIRSRIE  ERTA
C B SREER S RypiEaz - o
RIFEP FFF g g BE 2 SR E ST RLk AR O RE
.&,/f'? B (A 2008) ¥ ¥5 % R B Msk2 W HE 2 PR R A 5 Sty &
4R B A GROEEPVER S ERR UMM LR A RIMRT R

i o R G2 A FE R (F ed 0 2013) o @ R YRR BLE R B Bh A % AL ¢

,1,



CEEMSEE LR S E T EEE A CHRCATL R R 2 P R S

g

~=h

SR (FFER 0 2010) > T R B E A T Y A R4 4 (e T AR) R T

LRSS R R DR A o

g

APPSR ESERERNL P I E L R R

PRLCM S PBRFEMKRES > DL LB SR L6 F R FEHRS

>

AR - BREARR M LE FLLFEMRFH I8 L F R

PESEER £ (ARES LD RoRS EIGERA R L -



s £

- & 3P
TARE S SRERARB LA F P BTG BRI 0L
LBk BT 2B mom s hh 22 i PR Rk L ROE R
B BakPnis P oo Sk p MRS AR A1R L S0 R iR sk R Bk s
B2 LM MO Jpr il { SRR LR R AR

Fp o RFIT 2 P ohh

- FHRRECM - FRAREMR AR T RSER BT

Iy

Fatpirm  REL S WA FHHRL LR BT

FE oA NRMEFIEARFHBEERIMELIREZBE

I



A 3
AR

$ = & P

ARL P e A RS DT F

Jin

[N}

FoFHmIAPFIFIEAIER PR RE TSR]

%:i*&}gkﬁiﬁ:.I‘z.?+bﬁ5‘;rm;f;\z$?{’ ﬁ%&,ﬁ%ﬂ%ﬁ%f‘?ﬁﬁi'%ﬁ’%ﬁﬁ I
10

FRmmi TRt 52 0 F LA AR T Wk L AP AT 1 RAT R 2 R

‘ziﬂia#:mﬁ%ﬁﬁﬂﬁﬁmwwﬁwm’uﬁyipiﬁﬁﬂ%
E RSN R RS S TR T T ST F RS

WH B FREATEHELE o

B R TR RO R TIR S AR R T ARAP AT ER &
Eﬁiﬂp -é‘?’vvl{\] )—‘i*ﬁi\lb\\:}b%ﬁ a ;}b%/ys,_l._gc;;?;ﬂo
FIRRHEEEIERM AL Nk RIh ko 5T Ry

FoFTUHE AR LA RBRNAE] BRI BT B

AP IART A S BHIOR S AL LS P A R A B §

P T BT ERE R a‘é,&}iﬁiﬁgf’ﬁévﬁ& LR 2 B R, ¥ o

:p;:igsgﬁa£ ?—[ET%“_’_T:;:;Q E","}fg!i]”f?‘},"‘)‘l‘btié,\—%% ﬁ&fﬁ;#&"h z—;;%b"iiézgi‘oﬁﬂ

AT f 1 SR



FEAF R E AR B &)

Y

548 B SCRR A& Bk

!

# ST RARR L AR

!

B

!

P} A5 A R B

!

RS- R G R )

|

KPR

Bl 1 AF§ AL




LRI
AP G E_ 34 (7 L 3235 (Theory of Reasoned Action, TRA) » k#F 3 it
BMAEBLHEAEZME - AR REL LA E I E - B4 NBTH T £55%
B BiHo D SRp R W EH BB L B
Ewm2 LG R M "
o & R ABTHE BRI R 8

FRE RRT - RS AR R A A KT R o SR RITE &

ﬂ*’}

AP PFABIOBFL 0 B - R AFEVER > AT - HF e TERAS
M ERFIRA BB E A E VIR P o A A B BT
i H e LY R AR AFAREAE RNV B L Eae e AP
MoFBLRFEREROEL AEPHLEAES > B F R FE LAY £
wEHT2E DR 0 R AEEEY . FERBH2 A FREEHLIASHEY
g FAE A T+ o & L RA TR RISTE #-4 Bk § BB T4 T
FRw BT BB sbm i L S TVR 628 T30 i g LK Bk
MR E (4 LB 1 2013) -
AR 2 05 T RRIE - R & 0 2020102 4 o
BARFNTRELEN S > oBE AL £ 5 - B AR REREH
A H A3 LR TRl (3> 2014) i s g 24 fud

TORCBERIRLRENFEAR LA TR -

L34 B AT AR S IBER AT AR AT A SBE R
2 R g ES



REWTEAS IR FE R ROFERFR LS ETR AR HA R
SRS SRS YRR i Y- LE AR S I Ra-IR

BRI (FE SO Mo BB > 2R R B ESTAABTHL

BT REG A L SR F BRI



- ~ @M
v 7 (word-of-mouth, WOM)4; T % —‘ﬁ%‘ B A SRR o HH
23R AL N ML R % 1 (Westbrook,1987) o m % 4 it 4%
RARY 2 15 RRAHES LT - BRAGHEE A PT L ARRLBT L FEF
A BTG Fa AmeE o M(online word-of-mouth) - @ o
BAESR AL R ARIRT A F B AR SR B A e R R
AP AR AL A LIRS SR AR R R LR SRS T A
@ 3% (Soderlund,1998) » & HehF F {325 v MBI R EE R LA B A2 B
SR~ iR o a2 g (2002) 3R TR E A B A2 g M A KR JRARF A
4, @;@J A E R 2 A ST A | - Godes & MayzIlin(2004)» 4 4t 0 i

ol Bl R RS 55 IR CHTE B SR O SRS LR R RR LN -F

=g

B AR eE I kR e

Blackwell, Miniard,&Engel(2006) P25 = M @4 N 7 T 7 "3t & JA £
2 pRAE 0 A AT A SRR g ~ L L2 ) § % 4% - Cheung, Anitsal, &
Anitsal(2007) £ 7 » AF FFE AR L ERPEFF oA L LA HEAE A K
SN RERCH

EEFL Y 2 ERRR RS TR B w0 R RROT L REY T
H e IR R R G N D SRR TR A R T B
(online word-of-mouth) - Hoffman&Novak (1996):% = e ft v M &2 & siene M A jE
W+ AR EAp I 7 o Henning-Thurau et al. (2002)3% % 8 v M T % % B ok 5
ek GEET AT CEHPFTAROHI LAY F L% A TN A SR
BEAJI pREFHLE AN ASERDBIFETE | o RRUCMZFFS >

£35S Al 2 ZPEZ P S F L F #2(Henning-Thurau et al., 2004) -



EP B EFH P BN GRTRed BT L R BE e ML S
F(F 4R 2 RE > 2007) -
RRCALAERFI O RFAAE AU ARTRAEY 2 ASH

3]

+ (Parketal 2007) » ¥ 5 - B & & F R EE > L& Lw)

—~=l

PERgasT
AraASREF EVfEe]FHREFEHDASTI G AL R A R
B AP R H R ASORFE FRASTAEIFYH > P A AT A2
39 5 A & MR A B2 Fr 2t (Rosen and Olshavsky,1987 ; Bickart and
Schidler, 2001) - #eft v M RALT B M AIIF] > 3 FehL G

- SRR CME GG R E o

I RRRGHEIARGF L I2ZRT  BF Sk

SRR RRE LT BN RIELE o

%ﬁ%%i“ﬁi?ﬁk%%%%%%*ﬁ%ﬁ#ﬁ%&ﬁﬁhﬁ¥ﬁéﬁ
MR IRIAE TR E > LAn s v M EFH R FLT)E < (Gruenetal.,
2006) o5 E PAF Fhv o RRERRTPF (X LA EFE T
RNBIFE A ERFTORD L DL LB ERFRREAE NI T X IIFE N
3R R ANIEG e f R R R AEE BB TR R L R T

AR S SR TR .



FZ & RBkTe

Bernd Schmitt (20003 £ ¥ (v 4% (746~ % > 305 @7 4] »

i

a4

u

\-g ji&gr%lr% m:}’}ﬂb h;_\/{‘r

BLA

ERE R RS

T\4

RESENE SE S I RN Y

B R YRR AG i R R R ERA S

N é_rr";"é"\ fx’q—l’— = {)} B3 552
é’—f@éfbf‘é’iﬁ 7V’}§’frﬁ ﬂ}lﬁfi}%ll"}m ‘jgl!\ﬁ amﬁiéﬁ‘i ,
LSRR ER TR 7

~

W

=
Rl
=2
WP
(\x

B PO EAE FRAMERY LG R Ra § AR
CnAT R AR AEE R E R RSB B Y - AR S
BHLET M A R R LR R

T4 1 B HE

N

—_

i «uf'rfd = i‘;{r\n

\v

RS P PSR TR HEE EEL RS ] L SN

/R FT N ET Y MR AR A VSRR Y ER S

_

TR ~ (742 21 B o g4
GERS SV EE LR

SR FH A R B BT R A BRIRPE R SR 5 A
F4 ERBEED P TSP BB R Y oo S u AR P

SN A1k S 1

L R A
IEELE Ve P R Y A I T

Bk

,10,



AR BAGFH TR HIE 0 hEa > 2o M FH TR R A

e S A I L B LA 1L

¥

AR LAY

WRiTH > 2P BE2Z -  ASMELIE B OR%BTN > TR ARS
Kkt HY ¢ 2R 5%~ R 1% - Al il ~ D i qp 4
&3 R 2 AL ¢ 2% 48 % (Bernd Schmitt ,2000) -

F- A B AR A B EH ARG W RS MR E R - B A
%i&ﬁ%%%i@ﬁ%ﬂy#?{%ﬁﬁQQWﬁ%K’&%KwiﬁiE%
LREBRBREOMETE A5 AN BAREFH DA ENEIRA LMY 0 2L

.
A

[

TR SPRIEERIE o My BRI EFH R P e

4\?

Tk R A ERT MK ROAEH {5 S0 H P hsl

LR 0 TRZHRAZE R Y% o

,11,



o4 BELR %

Kotler, Haider, & Rein(1993):% & $3+ — B & T chg 2 fol g L F ZE % -

fm
5
(dn

R EFHNT PR R AL TR RORER fo TR
& % m AR A YS L iG7a ¢ o Bignon, Hammitt, & Norman(1998):%. % ¥ 2. %
o AT R o Y AIBRIRE D 0 ¢ F Mk RO Ro A% FRES
Fom e Qs LEFBETDOBALHRIM > WL AR EFI DT AT EL
Fro foAcd AL ELIRAT S BB, B A B 2R % (Gunn, 1988) -

¥ Baloglu and McCleary(1999)j55+ % #7 3 ® 43R - B B4 & % 1 & &4
2R A FIF AT e i Fl R LR BT A AT AT 2 Ap B
TNV EI 2 5% BAFFIAISERRAEE PG B on FRET
£RRBER SN ARS G 2 B

- CRTEL R HEIRORZERE -

SRR R CHZRRORT VIR SE R A GRS -

ZOFHARY FEEN AR PAER S T ERR B A SRERE D

AR BRI G &Ef G -

Fhoeri o RFBER R TR G BT AP E RS Band BRI
BaEfEs g2 o EFERPRFETANENE BRI HTES
fFMB e R R AP AT < S R T LR B R BR TR R PR
MO 2 A Lipd P LR RLRELPREL P9 E R 5 P
o LR GEP R e B RS T HE s LR & L F & (DelBosque & Martin,

2008; Chi & Qu, 2008; Alcafiiz, Garcia, Blas,2009) -

,12,



ESFLM UGB ERLEL 0S5 - » B 5 (Kozak » 2001) -« Hhacdt
(2004) &ty @ dg dBAeds 2 Aseds? A2 REZ RHFHEL R MBEEA

2 EXFLAEE 75 o Zeithaml,Berry & Parasuraman (1996)F § @ #F34i) # & &iff
PRI > gAATm B iz 7 HY FHF5%0 iﬁ'%‘t‘ﬁﬂ\ A2 LPR
hoTm e R AEEE RUE B AREGE RZLREATIREAL f B

W2 Fa e RALME AL A gl LG o FAHEAASAES

TS o B A SR MR A4 R FikE & g(James ,1995) - Engel,
Blackwell, & Minird (1995):%. 5 £ 252 g2 2 0 p 25 2 ¥03% 0 & § Bhemitie
’T%""EJ}%“WQ%’“?’%%’%F— T oL By MW LED A4 e
B RREAELT ¢ B £SO -

HBR AP ESE Y LG Bip o PR R Rera B E R R
oo Y E- A ER R T gdE S AW IR doi o W A3 {

2_7 1% - m Zeithaml, Berry, & Parasuraman (1996):%. = £ 258 7 » 5 £ 358 4

S~

BELWA s - Oh(1999) » Kristensen et al.(2000) ™ 45 1 F A2 £ & 3 7 5 1+ &

XPf EL B LR - LRGSR R BN F

ke
S5
s
=
~
o
S
N
N—r
5«
s

T AL EA BRI AR EHENESAR RE L B AR

4,{4'\“3 lflﬁx’- z ;Ii s %ﬁ ig%\:ﬁ’—%‘?"ﬁufﬁ" A f—?ﬁ‘diﬂ.)% °

,13,



PG CTEE B AR LA TS 0@ 85 3 Ty

bl
AR
[
e
[

MABMARFE R - BAPEFLIARERINE L PEARE ARERFTRE

N
\é\;\

PHER AR 0 2007) o 7 A AR AL FATEHEEF L DR
‘t—rﬂ%"ﬁs%%ﬁ;ﬁ?ﬁ:}iﬁ ?”IEAI%"*?‘;’};F;iTQS/’f@%,pf;;;,;ﬁ
i3

85 @ F B 4R i

=1

TABILAP GBER A FRhi T LR R LR LAERE T &

R4 R R ARG TR o B A RIE G N Ao RI2-497T o I
% B L
5 &PLF 15 > TANEE
1% A & BA > BRATA
e, &0 S| @A
B 2-4 1214 {7 5 124 (Fishbein & Ajzen,1980)

L &%
ARZBALEIENRI LI LAMREEAL 2SR TAI G A
BIER o

2. Mg A B
P ARE AENEEILRFETLEADY 0 R R ARSI Y SRR

FRARR o

,14,



b v e .
rr,a,’&}i'

'l

BB AN E - FRaA B e e R R

¥
3
T
e,
beic
=
o
¢
X
oS

o

R WAL R
AR
dp B A A BIRSEFOTAL B4 o Fishbein & Ajzen(1980):% % » 7 & F B+

RAEHRABA DR BAKF R - FEp § LV EYEDL gdoie

FEL-FEORY KRRV FRATERSE GRS 24 I RF

v

'—\I;f meizi o

‘}1‘;

@ LA
EAF R - AR QERARERFHEE LT LRG> TR Y

B ARPRA T RE S ST LR AE R L

- 15 -



s >
=

=X /Fﬂig"‘v;‘z*:

b
s
‘_‘
A

WP E b - BRI AF YRR S T G AR

RO LB B2 B AL R R TR A SRR LRD 8

FR2 R 58 IRt (7 5 03 (Theiry of Reason Action, TRA) & 1 & #73 Z1f -
He TRAZ EARZ A BARFNA2 d R~ FBL %2 WK GFH = B

S o hATE % HdoT B 31 46 e

REER

H5 ) H9
H3

o K Y ERaEEEE

AU
FERERED

. o
(9]

&/
B
i

B 3-1 7 3 (T A KR 257 3

o+l
2
i

,16,



s

¥ = & By G

(1) 2L %

BENEROT AP AR L LY BiITR

¥
Loepsd foo B (L SAMSG o LML RRPEIFR - kST o B

FERBAMAEY F 0 ST ARG P AT R T

PIpES

RSN T LR

Hl: BBAGHBEERFE - HE-
H2: B $ iR v BE-

BIRFALE  RRERL A BHERBEL O @ P ARG

WP o g LB fi R )% i A M EOF S LA B R

T REFHEFE 5T o TR RR

H4 :

HS :

HG6 :

PRCARBIERTIPEE-
PRTARIBRFGEPRE -

PECAYIERELETE P HE-
PRCARHEZFE T I B

,17,



(3) MW=
Wos M TH LR Y F R BRI Wk o FM ST AR TR

FAF KRR ALY R F R 2R LT 2uk 0 &0 B
A& E o AR LSRN TR R
H7 : % A HBERRF 2w HF

H : M T i ey 2w R

(4) BERER S IBRRFHESE RELR
doR AR B BRER LS P ARG 0 B g
WESERELHLF L TR BAGRS S A RPRPTEL LA
BA S HRRBALTIEIFFZGFLE G A 2Z2REFF o mAFTHRINT
T ERK
HO: #ERAMER I RERLET L BT -
O: 2 BRAPHESZ RELMF Lo B F -

,18,



P e FFA T RERART
S = 32 it 2 SR R M ORI LR L A e
"FEREL R, TRRCom 2 THEEH FZBARYG FAFAEES

?
EEBIRELFLEE A7 L0 LA 282 R 400 0 A Wit

<

REACEIE S AP LAIRELEL S A AR S LT SR TS
FREFZL) - F RBLELAFED REIv R TFSLIRLLLPR &
j‘pi FFBIE»F),L,&(.—T %\"'TTT’ °

£3-1 B BR §ondk 3 g

o (- T ¥ ¥ gk
BN LR s i L w Echtner &
“ T I 3 JE R ol
Fedd |2 TN A Ritchie(1993),
L |BET s BB 6 B en & + 15 £(2007),
B R R = 47 4% (2017)
FAKR DAY IR
N BRRCM
1345 Soderlund(1998)4p & Akl ~ A 2 i) § & PRIF (7 5 08 0 | g AT
GEHRMUBADINLT FA NP RAAER AL A AFITF &S SRR
ﬁﬁa’wf#FVMm@%omﬂ RTINS Ed BRI 528

o AR R € K T A R RARE ST A S MR 2 8
AR d v Fa grek F 3 &+ (Gruen et al.,, 2006) & AT R IE K

S L 7

,19,



#3-2 BT AR (T2 R 1R

I B % 47 542 e
B ViR R ¥R BERF 5 3% BheniE R Bone(1995)
TR R i LR =20 SEC N
HheT A A5 s HRESE BS R
P it b oehv MLEY mE s =
(2017)

TR S

R E N

ttf-ééu ’?ffdl’—%ﬁ%ﬁ_}{dﬁﬁﬁk

i ESEE S

AFE g

2
|

Fsk Mo RS L 2 iR R E RS

A Y R IE R e & AT o

#3-3 B3 7 40 el (T3] R R0 R

T kR ERT T DA R NF SO
® g
R e

i

T

53 2 g

%fmﬁg )'FE__’L 5 ki \}'\?ﬁ, IR

;i
ﬁfﬂm&“%*¥é’m£%3ﬁ

Schmitt(1999)
% 8%,(1993)

3 2% (1995)
y $%¢c 7 (1996)
5% (7 4 %27 ¥2(1995)
@ﬁﬁﬁ@%¢ﬁﬁ§’§ﬂ€@? ¥ § % (2015)
87 i = 44 45(2017)
BEHARART O RN T EEE | 24
7 et (2017)
FAL KR © AP ] R

,20,


javascript:document.frmSimpleSearch.query.value='author:%22%E6%9E%97%E5%BF%97%E9%88%9E%22';document.frmSimpleSearch.linksearch.value='1';document.frmSimpleSearch.submit()
javascript:document.frmSimpleSearch.query.value='author:%22%E6%88%B4%E7%91%9E%E8%8A%AC%22';document.frmSimpleSearch.linksearch.value='1';document.frmSimpleSearch.submit()
javascript:document.frmSimpleSearch.query.value='author:%22%E6%88%B4%E7%91%9E%E8%8A%AC%22';document.frmSimpleSearch.linksearch.value='1';document.frmSimpleSearch.submit()

-
1

i3

¥
&=

75 R GPIE A

o (kST > ¢

%I, 2007) 0 2 A4RE 0 R4

BEd B KL e

ER-T R

LA

CESTE 3

et AEL Y o WL E L RPN R c AT BRI R AT oA
’/:F o
#3-4 BFE R AFEITAGE RN A
o R 4 2
Ajzen(1985,
1 WBIEHE RS LT Al 0 ¢ 2N 1988,1991)
IR TY: St <=L E A Fishbein &
. Ajzen(1975)
SER 4.7 :2,(2014)
5 ARFEIMBITHE RS 25 L2 | M (2016)
J PRk v it ik ara I
(2017)

TR kR

C AR

S X E L

AT ER

Fishbein & Ajzen(1980)z % » 7 % 7 FFX AL € TRt

LB -

E!Jﬁ’]ji_g}g% o

SR B T ERE 6

WA AT A S SR R R MR A > el B P

Y 7 !,‘

v
» S~ [N

o AR R BRI AT L AT o

435 A ALl FA R RS

1o P LR S = f]?f
Ajzen(1985,

SR SIS (F: Wit ars s @ 1988,1991)

L L*Akjg%aui Fishbein &
» Ajzen(1975)
LR 4879 :%(2014)
FERLABRIBITRALL LR | mEF(2016)
2 3 FEk $BBALTE WA EEEat e

(2017)

R B Y S S



s EBERE LA

R 227 %

Y2 BE GRS LWL BLA 2 ¢
AL A R ST E Rt R N e L

Ao F AT o

#3-6 €852 G L TGRS

. BERENNEREHR L ERTEDS Jones &
| AR sasser(1995)
B e lia £ 4 gaa g | oKD
2. -

THZ P53 B P fg(2004)
. £ % 1(2008)
I&)‘ Al At

3. | AR s A e t4 ¥ (2012)
% § %(2015)
4. [ 2 ¢ 5P 4 4 g BI4E T H i % (2015)
& %.(2018)
TA kR AT Y ERE

,22,




t):‘l“gf’ F\?B%

—3‘\\\%
R

\_.
I
%\/
bl

- AR

AETURESNEEALF Y o FEH I BT RS E R E LA
Fogep v AR BL R X MR GEH 2 BAA RAFUHE S DRI
AFE AR BTH R AR FoX Y FIES w2 ARG g
AR LRI B RR R AE F O R R R R L ki
Fs % et

ERARENGRA T AFERA LM THRAE A S S BG 1§ - 3w
PR TERIFARATR, RSP L AF LI REA (f R RBE S
PR TR R TH ) oA MR B AL ¢ KR E 24T H 7 BoRdga R
W EBRELEOIME AR T o b L AR G2 L (Likert) T B8 4
gy s o d TAFARL, o~ AR, > THE, > TR, > TR
R A SR LIS A s B~ 7 BRET LR R
FIFHE RS R L FATRTE S TR R 7?'“]5 LS

8 o

,23,



S LR

AT R QAP A HEEEER A L TR R ER* Google
FEAR P FNRERE SRR ARRIERNE c AT RAHT 144
AR ERGE T BRGSO P H AR ERH O H AT S R RS NE R
“rigenR % R E TR A

= FFB’-L%T}"”F’C

AFTHEBRE L A ek 306 0 Bt (T s B it A4 eng 299 i o

,24,



I

A v

538 F7EAEs e 3
R € SmartPLS 3.0 wR L R EEM K S AT T TR A 4T
BTGB BREYBERFE > RS AT
e U eIl L
i% i it 4 szt (Descriptive Statistic ) 4 473 2 - 117 JREF X A wo kR
2R AT GRS AATREE - AR ST 33 (Likert)T B
2o MEMER GBE A P E N E R TR L 5 1T 2
%34 i ATARE -
B AR AT
AR g % SmartPLS 3.0 Akt & Kl - & = B A2 HCE] > A7 H
&E%ﬁﬁ&ﬁﬁﬁui%%ﬁﬂﬁ%i‘ﬁﬁiﬁﬂﬁE%ﬁﬁﬁiﬁm
BFEFER AL ML E L NFEHE P B RBL R R

WBERRABRRAP I ESF I REA LTSRN G TRE -

,25,



N - = =< il “ s+ 21 )\
% T F F?N‘%}gg?@ﬁ ARG

AFIERP AT THEHRRECA - FRLG I MR RL LR
BRI HF 2R R Fab BEwieigatigs o O

@ "E\’}'mk\‘ﬁ‘i% ﬁq:?’\lfﬂ * fﬁﬂFFaﬁg,;iﬁngEaiﬁqga;zgﬁqﬁ

&b

B BEFE v TR ARE A IR T REFAT R A
WModwmEFeea AFERLG 3 BB AR XRIYERAAATREFY
@?@&fa}&%@ﬂéiﬁa%ﬁo

ARend - SR XRIERAG Y AL RRRIF A A TR R R
A F D E L AP E R OB BT Jd 2 B RE R ik A T
Ho e dE Al TR o %2 ®R 5 LG RS TEREER

Fd pRE RS AL PG WA S E R DR RR -

F oo KR PR A e A
AT G ARFROA 0 B R e fa ] B KT AR 1 ERE o
BAFTHE T2 100 4 0 S s L 120 4 bESEELS TG 020
s T4 50 4 ~21~30 4k 5 50 4 ~31~40 FkF 50 % ~4L gk § 50 4 5 KT
A2 ’A\wj{:gc‘(%h)m& CEFI0A S F 104 A 10 A

Hrm > 1L 104~ E 210 A ~ JRIFE 10 4 ~ B igdcE 10

‘-H!:

-+ ’F
A\Eﬁﬁ%lo/\\?}ilo/\\_}ifélo/\o

,26,



241 RS HE AL AT

o~ Rl TP A e oA
7 135 45%
e
i 164 55%
25 fert T 45 15%
26~30 & 102 34%
& W 31~35 110 37%
35~40 & 30 10%
41 fk 4 12 4%
® 7 (3) 0 0%
EF 24 8%
KT AR
5 257 86%
FTg ot 18 6%
1R R 36 12%
LA L8 126 42%
1 PR R PRFE Y 24 8%
pd 42 14%
2 71 24%

TR KR D AR R

,27,




242 & RS Fab iy

o Re 58 Togk | REZ
ERARE ARl MRS Lk AR R

L 420 | 063

e | A gf’ - BB RIS B B R D 433 0.58
‘?M‘@‘T‘I%

WG Sy B ER 4.11 0.65
B EBE & REE PP R R PR 4.26 0.69

7‘)%‘ = %zaz > f,:,\—‘","—"'r'ivrgl‘;\‘.lﬁp
@; Hag #E2md BRAB P2 R 20 | 079
I~ Z J
SR RET SR RAEZ AR 4.06 0.75
BT B4 S hE g cnt (T2 4

LAl o 4N — Folun | oo

2 F r\—’,‘_:,

7 4 %ﬁﬁﬁ o/ e\ 97 0.68
-t TR BR O RARFEET 7 Ry 4.03 0.75
iﬁ?‘fﬁ'ﬁ 3 £ (E=2 ﬁ.};fgfr;r ) g F AT A smsin

BE | g, 393 | 0.80

- \.‘iw N %rgzﬁ‘§)£,%4:/4%

CL M HBEHE =S FITEE T 410 | 064
Mg FIA ) 3R B RS A T ALT

5 4.02 .

E5 I S 0 0.83

Wi | FE3 A A AL LR 2 F
. ggz%,\{@@:m—m 3.94 0.84
BIrHENDEAERRE LRI LM 4.12 0.68

<y
B F NI MFF S §RTEEUH 4.28 0.65

1
ABF R TR TS H R 2 4.09 0.78

TR
A& MUPP 4 s d  TIAB TS+ 4.55 0.50

TR KR A KR

,28,




AT B P BEHT LYY e R e o FREA S A g
L% & enge 2 B (T sodc 3t 3 3 ) BEor RABTCH e 5enis £ 4 § o 45
ThopEeadd o upERCM s FRLE LRAPE EHHEZ G REL

PG Mo Mn G TR SE AT AR T RS R A R B %A H -

-

TELAHEF R M Y PETAE A REI BTHRER2

en B PE

,29,



$28 FRANE BRRK T

FERaMEs sk TR~ TRERL R, THS&EH ) THLE
By~ Tamag ) ~ TEB2RELH, S0 AFLHEY LA 452 &
B FF R F B F ok R B 209 (M A o ART R ST fret P R R i 7
BIERARE RS- RIZHA NIRRT 70 0 e THE R Jeadc R 8 w9
ek o AP - RPAFERENE LT RCRREF YR B3R
=307t > a TR EBEAVE) R+ 050 2 27 B L2 Jtapek o
ERAFZE AR S HERET L A 05 37 um e pE RAE I -
K% o T RORR B Aol BT 2 (PLS)2 BB F1 B A 7174 Grf 2 4fhm T 5

RREEPFEAVE)R <05 Er47is & Hm 4o & Apon

243 AHEF 2 R R KR

a 4 BT FlZ AL | AVE | CR
AV E B 254 BLES 0 (% BRI R 0.401
B TE - T '
”“’*?*’ B2 0.572 | 0.702
Rt v H’r;LI% '
BEHG S g R B 0.850
RE @ LB & FUel A sy
: 3 0835 | 0707 | 0879
AR S R O
s Sl '
BIHOFEREEF SR RAIEE
i 0.816
BEH RS B F e E B
WR | oy gz F 0821
_ [l | 0.686 | 0.897
| BTHEREG DR RN 0.864
SN RS '
TESTES Y S ORE E A L.
s 0.805
SF TR RE L plp 0 44
BITHR 52 2T AR 6L 0825 | 0.714 | 0.833
R | PRGN E 2 -




243 EHEG 2B R R EI L ()

e R AT %14 f % | AVE | CR
NS = \ %2 _zga_z ERE-2
AEFBIBTHE RS LA E 0.864 0.714 | 0.833
F o v it
A g FA P A ARE BT RS B
) AR L A 0.901
R e e 0.746 | 0.854
#FL% :‘E“_E B A jvf}% ']n.._\ﬂ_\\ %% 3
¥ N gﬁgmgjﬁiwi 0.824
Bk AR 2 ¢
éﬁ«l ﬁias hE AR R L 6 0.806
- W AR
R F R T TR T I
wE SR 0.686 | 0.897
RS R S St 0.850
R
A PP A S P 0.796
TAHKR AT
R BN A PR ERE R YR L EGERE A L A

FHAEZ2Z AR RE 2 FUFL TR - HLAFHUICRZ R L L e T

| & 2. Bt %98 (latent variable) ¥ 2 | enfi £ 2. B engEnl 42 B o & B %78 2250

e

Pi- BlRASH e SALMAER BZLFHERE T FHEERA T Y
il o & % Chin(1998) #7§ & 7 Wi % u xR ente s » b Bl A4 B2 T30%
2 PR (AVE)HE 2 1o Bolf ik R A Rl Y A B Lk M T
34-4 5 L 4G 2 Fehjp M GBCE > T4 BHEA 2 Wi M LA
2R ERHEAAVE T34 FPAFF RO B R G RS B o

244 HE 5 2 AP M g Fu R

o |iEag | BRA [ RRcoM | BEEA | (LT | WA
iEAE | 0864
BER % 0.217 0.841
K =S 0.252 0.290 0.756

HEER 0.482 0.672 0.416 0.845

E¥5de g | 0453 0.722 0.389 0.783 0.828

e 0.346 0.741 0.216 0.699 0.673 0.828

TR KR AFE Y KR

,31,



EER u&&ﬁﬁé}?"ﬁ.&%%

AFTERNIOE BR BRAR I EE TP BB L BRI ELAE S
trezt £ 5 4945 0§ tie < 203.29pF 5 PlpiE-] »10.001 > 4 e ¥ BEF ek
(2 *** L) EtiE < 2258 BpiE ] 300.010 R A e PR A F(UL T,
Bt EA196/F > PlpiE ] >00.050 N & e A FRE (UL T) o MBI T
G AR, HEFRA BT ETAFF TR F L Bttt e R A
3 FHcod B TR APF EFNT OS> w4590 0 TR
P e T
- "HL: BRIL*HBEERFE+RF - (F2)

dRP AR E T R F 2R A Y it Bl S ik 02720 tE

54,858 ti£>3.29 iF Flp<0.0012 24 &7 ¥ -k > HBEHEHLIX > o
S CH2: R BARHARREF IR BE (32 2)

dRP A B RT Ao R F S B FEen 2 B AR T (hdc -0.153 0 t
& % 1.856 0 ZBHH2H & % o
CH3: R CAHFEERFE R RE(F2)
dRP AR T R 2R A Y e B RS e 0.241 0 tiE
0.

453245 ti8>3.29 » i F|p < 0.0012 2§ A7 ¥ K » & EIRHIE = o

fu

EoHAD RBETHHLIBRRAFFERRE (F2)
dA A TR T A RO R Y faet 2 B AR S (i 5 0.207 0 tiE
0.012 =t & Bg ¥ K % > iBHAR 2 o
FLeRE e (F2)
—‘ﬁ“f\ B Fring, e S a2 0.290 0 tiE
%4468 > t1£>3.29 5 i Flp <0.0012 2% g -k > ZBERHEE + o
HE: BT EHNMRFH I IR RE (B 2)
&

rav
BT RE T ae o @ F Rl Y arin g B enp s ke s 0.216 0 tiE

52.838 5 tiE>2.58 » if 7

©

[3X)

“H5: v AR ER

dO AT R T Ao

”“’sﬁ'

f
%3.068 > tiE>2.58 » & F|p<0.012 = & A F -k > @ BERHES = o
- CHT HRFAHSEERFE»RF - (F2)
dRP AT R T A R PRI Y R B R Tl 5 0.445 0 tiE
0

5 7.465 > t8>3.29 > F F|p<0.001z 2% B ¥ -k & » FHBEHRH7S 2 o

,32,



NoHE: HEFHHABRRE T E e BE - (1)
dMP AT ET A R Y SRR Y R B eDR T 5 0415 tiE

)

%5.116 > t#>3.29 > i Fp <0.0012 24 B F -k > RHFHES * o
1 HY: BEHAREHIREREF Lo BE - (F2)

dRF TR R T A R 2R A Y it B PR S g5 0.736 0 tiE

»

525550 » ti>3.29 » it F|p < 0.0012 24 A ¥ -k # » ZIEBEHIF * o
L HIO ABRRAFHESZIRELREF 2w HFE - (32)
§OP AT R T o ¥ S Y pEine Rk T (e 5 0.099 0 tiE

52293 5 ti5>1.96 » £ P|p < 0.052 & -k » L EIHI0S = o

F. 4-5 BIS A AT 8 BR RE

FE LA FER LS 3 tig Bk %
Hl: BRLFHBZLERF E» BT 0.272 4.858** &
H2: B8R a4 i & v B -0.153 1.856 3R
H3: ppr ML R - » B 0.241 5.324** & *

H4 @ gl g o » 0.207 2.838** st

=%

HS : geper MR BL %5 2+ G /ét s

HE : Bt PSSR (7 4 & o B0 0216 | 3068** | =
CIARTE R T N S 0445 | 74650 | =
H8 : Hi% = 4 4 3 LR § & 9 B 0415 | 51160 | =
H : 3 2 A 3 _i ;- AR Cll 3 — L T
VIOTRAMLGHRELMI LT o736 | 25s50%r | 42
y-
HIO: L AR HES2 HE LA ] &
OPLBAFHESHARLAT 2% 099 | 2203 % =
2
TR R L *p<0.05 : **p<0.01 : ***p<0.001

,33,



¥ ¢b>SmartPLS ¥ §rR A7 5 BosN ehif et R2 0 & A SR enfE a4 o
RO A 0-12 ok BAR ] £ 724 AR 45> BARA B4 72804 A& &
R HR Rl REEA NG TR R, 5 88% 0 W

R »30% TWHREAAR R T d T @ H HREASBFI R S

ke
\\?'gr
&

BaGArg PR R SR Tk M E R e HE BT AR
'ﬁéﬁgp H—FA\.‘»‘ /ﬁ Jt)ibhi;}iﬁg-lé * T&@K" #E%léﬁ%‘ﬁi&ﬁj‘gggrﬁg f//?: °

Bl 4-1 57§ B A 7 1 2

4 ~
FHER
I_84% . Q272==
R*=84% G
\ .‘ |
0153 - HERE
0.200%+* (1.856) 3 vt .
(4.468) / Py R#=60% -
/ /' \ (25.55)
A // / \(25.59)
[ o215/ \ Qrd ~
(53M) N\ / __ : :
ik A X | PHRKE LW
| TE /o Re=62%
h i
\ ~ ) |
,’I 02075= /’
C e\ [ / 0,09
0.216%* /o QBN s / ass
(3.068) 044555 ~y EHWAR /1 @295
R : R*=16%
" J
[ DA T
BEITH [ (5116)
RZ=4T%

*n<0.05:**p<0.01;***p<0.001
HER R LB SRS B FEEAPN B LR
THLKR AT IR

,34,



1% RHheLR
AFL AR ST R BT RRE R BPESE RELM G LM
Fotdgd R M RBL Y MWHREH B A

2T n AP EESAAREBITHEEART R oA R - LR

ol R ESHAFTRAESF RN IEIEP B S LR T

$lo 2 B EMAE L RESE SRR N - 2

fu

7
B R S R EEARBY A BHAT] A KBHEB - B

m o
22 2 ) 2 .
.. S AL
A2} T
SR LML TR FRGE R FRBL BT T L%

£ Rt PRI ERI33BEKES 2630 KK S KT RALAE

BS BmENESKARES

T R AT g 10 3 EGE 0 S A AT IS g & TERR
- RBRAIFHGELRT Lo REF OB

GRS ESEEHFEL T

aat

RN < el S
EHH A ¢ RBTE B RN B0 S A R N A g o A
@IS Rk e A h T R T B AT RS
TRA AR o TiEd RRRRLFEBTEHDREL R B

o TS, ~ TR~ T2 4], B E R4 LR
EEQ%%E%%%%’%ﬂﬁﬁHK%°E%%ﬁ$Mi¢§%’@
R A kd ARG FR2 - AT REFEALI I EF -

S RBARHAIARRPEL E e EF R

BERAETF A2 BER oA P EFER P HSERR T 5 G
Toud o S W R RN P AL g RS LT (het B 3

B g L RL R EnT R - c R E WA IR G T §

|4

,35,



I

g

~ Y

WSE AT o Aedda o Iland g B4 2 P LA T 5 Lo
BEAUBALED T @7 REALTIHEFE o

FET RS

s
%’Q
>_l.
v
o
I
-l
}E_
(w,
_‘%
=
=
B
3
N
|
ﬁ}

s B E AT & F g B(RARF R ANA LR E) &
SR RB LA R B § Rt L ST f B B 1 8

RomFTEREAADTIBFE

PerBLEL AT RRUMAF L F - P DLRRE - b

MG AAFFFES R T - F ER L RDRERTARE R
~ %%Olzﬁ’kﬁkéj\ph’ _géﬁ.'iﬁ?"{é/}??i“ﬁﬁ’g&%?i
¥

ol Ak PHEF R B TP i 2y

=

RARERELTS wk?T’aﬁ%é?aiéiiiaﬁﬁ@s

o

PR R e ST 0 2 AR R R AEE e g 2B

Behe oA BT R ABRINTFIFL - cmF L EFALD

FRCHAHIBRL GG I e EEFORE

ek FEEAPTEEALT 7 BEA T Lend & L6
MFEFARALFETHE P on pREERAIIRSAE BT B R
2 - B FR S A PR Fle T ER AT R
P AR > DR 7;’1’1%;1::&:;‘7@,%&1 Ao AT gt
WRFEOEI c P RRAI IR EE o

PR RS A L e B E R

P 4k 3= ’.3%31%?%3”4% TR P ks RYE R BRI Ty @k v 4 W SR
PR B R LR~ eng @ o g5 Schmitt(1999)# &1 7 A X v RS m 3

,36,



WHRTHP DAL ERR T P RRT) 2

m @
s
F_k
Fis
G
- B
a_
Pty
ETR

@A e Bt Gk SR WS A A
®*ﬁ’§AW%*ﬂ§%?i§%ﬁ%$’%”“ﬁ

Iz
2z
kL]
R

Qo
3

PRCM O TLEPE G Rl - c AT RS AL I F o
S MR FHHBEERF I e REFORE
Schmitt(1999):% & #8% {7 4 L LR 7 F M ~ TP = > @
LR A e s S o sk (A A AHEA AT ARAR R B PRI A
A B E W - BRI ARNE S o @ B R BLenF A N 5

B AP (R R R I R B b A PP A

NS FA LR D e B E

S8
e
S
Egm
k»
=y
und
=
>~
3\
A
b4
(-m\ﬂ-
=
dat
[
Ry
A
3
IR
g
e
=
Bt
'y
)
gt
Qe
3

L SERAHES: RELHT & o MF OB
LR LB CSR RN GE LT BT %514 LR i 2
BRI RIS E I BB RS R 6 R i ) S E
BE Eh RBEEFEBE Y RES A 40 AL RRAL L o
o
LLARAPHESE HELHT L MEFSRE
PERREAFL Y B L B e BE L R F AR R 6 ER 5K

EREBAFAFUFR BEAYEATEX EBE RER FIBE A

-

o UHTARY - WA AAERS R ARF LA 4 o FR
BARARZ pd AT AT A FESE oo TR AT A D

,37,



o

)

—’7;\‘0

cAy

ER<EL

,38,



¥ oa FRERE L
AA Y FR R LB BRI R BE S LR
SUE g X PR M TR R EWNEKRFH AR PRGT AR R g
Pl BAR S > B I RS SRR T MG F o i

BREFALIEY PR Bae o FFOORRABFEIRERLAE B E T {

AORFE T U] 2 B AT AR BT R R g HR AR
Frs §ByHAM AR (e MEHE - L3 B) A AR EHRA120 B ER
§F PR ERATHNI 2 i 2 2 TMITH RS DL WPk
REFRPER LRI FREEE 3PSl 2 A s 854
A SN o B BT R R S H RS e eV R g
PR A

ﬁr} MXAF 04 O fET) BE P EPSE BLPE > < B B A A e

"P"}

RTRACRR RGP ES S FLBE LT e BB S A R 7
REERETp LA s o PP S HEBTHEALR(EEF L4 FD
ELSHAD R+ BB )L NEFHEHNSELR  T¥FFET P RE AL
Pl 2 % AT R R PSR RS L TG

,39,



o

e

LA L YA

Booking.com(2017) - Booking = # T2018# 10+ 37® 322515 % | o ey !
http://news.booking.com/booking-com 2> # - & - % FTE 32545 B -/ o

S A R(2017) « 5P ke R GH T ML BE L MK E EEE P BaY 44
§ oo BT AB IS LAE LIS %2 o

o KEAFTRE= 1 &d2015) © #4870 F A4 A B Lk 157 L7 7 R R SR
LESERN S R S L R

http://www.taitung.gov.tw/News Content.aspx?n=E4FA0485B2A5071E&s=4B

C87678F9EF72BD -
SHEALEQILT) c ATRREERY

https://www.lovelytaiwan.org.tw/web/project detail.php?id=3 -

v (2007) %% TR % 7 & 1 Roger D. Blackwell, Paul W. Miniard, JamesF.
Engel¥ ;, » &4 ¢
WIREELR B 2017 & W A 225 B o it !

https://admin.taiwan.net.tw/FileDownLoad/FileUpload/20180807101024524329.

pdf -

# E57(2005) » TR T M ART L RFAL B LR PP dpd el
Bloy ~BZ o PR AFEEFRET IRLHRT -

LR (2000) o B P AT A AN AP VR AE F LAY c MY L4 8
CFEFEE ELG -

B3 2 E T THR4(005) o & PRk R RS E L F ] — LS
B2 A s Rk o k7 H47 5 11(4) 5 355-384 -

344 (2007) o B 2 LR AFIREFFAT c WP L A FE AL

E{‘\m’x? o

,40,


http://www.taitung.gov.tw/News_Content.aspx?n=E4FA0485B2A5071E&s=
https://www.lovelytaiwan.org.tw/web/project_d
https://admin.taiwan.net.tw/FileDownLoad/FileUpload/2018080710102

%% (2000) P HASL FFREZZHBA T B o
VR E R o

FHF8R (2017) » 5 (74~ PRAE SR LR L AT Y - r0R S A AT G
G o gLk 2 (kA #2287 > 5(1) > 119-128

AN S FE Y B2 49(2005) 0 FE RS C RER R BRI RELFRBEY
G2 B — E e S B o B b RFEAT T 0 18(3) 0 59-79 X 8
BAT LS L FEFE T AR LG o

B §OEQOL5) BE LN ER ESRMLAL -2 LT R EER L6 BT
R EHESAL L - S A AR R BARRA R R R
THRPEML TR o

HE4 175 55(2016) o LR FAL AEHW  ABHNAE RE C M2 B %-
PLAITbND % B o TR L HE 4R 0 425 15-40 -

% F(2012) - AF T KGR ESHFHFLL2EBY BRI BAEEFLHFZ
i kT A BB ELRBFES Lk o

2&2(2002) - i % # 17 5 =Consumer Behavior » 25 = it > o3 o

é*i/

'}f”‘ﬂ/(%i:(2004) o N BB RS 4 B ERABEESAELATY o4
PARERAE PP EF L ALY
o2 %\(2005) )J 'ﬂz%ﬁ%? ﬂiﬁ%}x% EABELZBALE FLAPRELPY-

VP AR R AU PR T EFERF TR LR

\;:

0% HRE RS AP (2007) 0 kSRS EAREEE TR AR H B LM
TEYEFL P TFHAAE 0 9(2) 0 235-66 -

17 3542(2009) - B £ TAM 2 TRA L33} § ¥ HEEARLBRLZFY « K

v

AP AERHEEALAREFA LG -
RO ho L -
Bl7aF B R € fEE B8 € (U5 L) 248+ (2017) -
https://www.ndc.gov.tw/cp.aspx?n=55c¢8164714dfd9e9 -

,41,


javascript:document.frmSimpleSearch.query.value='author:%22%E6%9E%97%E5%BF%97%E9%88%9E%22';document.frmSimpleSearch.linksearch.value='1';document.frmSimpleSearch.submit()
javascript:document.frmSimpleSearch.query.value='author:%22%E6%88%B4%E7%91%9E%E8%8A%AC%22';document.frmSimpleSearch.linksearch.value='1';document.frmSimpleSearch.submit()
javascript:document.frmSimpleSearch.query.value='title:%22%E8%87%BA%E7%81%A3%E6%B0%91%E5%AE%BF%E9%A1%A7%E5%AE%A2%E4%BD%8F%E5%AE%BF%E5%8B%95%E6%A9%9F%E3%80%81%E4%BD%8F%E5%AE%BF%E9%AB%94%E9%A9%97%E8%88%87%E7%B6%B2%E8%B7%AF%E5%8F%A3%E7%A2%91_BLANK_%E4%B9%8B%E9%97%9C%E4%BF%82-%E4%BB%A5Airbnb%E7%82%BA%E4%BE%8B%22';document.frmSimpleSearch.linksearch.value='1';document.frmSimpleSearch.submit()
javascript:document.frmSimpleSearch.query.value='title:%22%E8%87%BA%E7%81%A3%E6%B0%91%E5%AE%BF%E9%A1%A7%E5%AE%A2%E4%BD%8F%E5%AE%BF%E5%8B%95%E6%A9%9F%E3%80%81%E4%BD%8F%E5%AE%BF%E9%AB%94%E9%A9%97%E8%88%87%E7%B6%B2%E8%B7%AF%E5%8F%A3%E7%A2%91_BLANK_%E4%B9%8B%E9%97%9C%E4%BF%82-%E4%BB%A5Airbnb%E7%82%BA%E4%BE%8B%22';document.frmSimpleSearch.linksearch.value='1';document.frmSimpleSearch.submit()

5 % 22(1989) o 36 X I B o St o

ik F(2004) o BB £ ER SIS F 2T o A T 848 0 10(2) 0 111-126 -

FER(011) c FEARESBBERLAM G LA LT 5 ALRA 7
B Lo R AEFIE > 41) 5 57-T1-

e %(2010) - B F im BB st b v B R AR AR EL TR
-5 47 » 12(3) » 527-546 -

MEAF S B2 5 RS H(2017) o se S b i v M T HRSE SR R
FER 2y i PR S G R o Bk IR # T 5(1)
28-41 -

% p(2016) o o IR S IR AH T R I R F o i PR F
FEHA2AE ~47¢ PHEAFRAFRE S FIF 257 o

PR % (2015) © + Fuk F % R F PRAL - BRBEE E5LHIMZAT -
AP A FFRASRBRAL T FLT w2 -

AR (2008) - FZ RS ~ =GR B LESFLHY G2 P F LT RTE R
ROl ERAFFHE LML AL LA ¢

£%(2006) o t5E LR F BB 3 R M R IR B AT L S b

M (2018) - SRMSHEHF LR L AL ESLMOB L1 F 2% 3 201F § 4
Bl BT AFFREAFE LI R o

MR A & 2 $92007) o FORp b~ T3 8 S Rn 2 B - Bl iR fRAET Sk
Behble ® R F ™% 0 5(2) 0 73-95 -

T Aed5(2013) o BB T RRE R F MR AL B E-AFEL b R A
FEEFRAE] AL ARG
R B (2007) @R IMERGHLIEBEAJNEZBRAY c DPHBPHR
AEFEE R THREE ) S Ehe £ 0 107-121 -

HE W (2004) o THEWE - WEBE - HLBLEFLAPLFT o W2
PR PR EFEASCHFEET LR o

,42,



Eipp(2014) - 52273 AL d P FSLESUHLIFT - HFT A FFTERE &
B~ LT

F A% (2010) o &4 %4 B ORAE * 5 HLREAEEAR L A A2 A @ 3B
(R AL ) W27 K7 A FHip FREE AL AREF

$ix £-(2000) o < F 4 g EPEGL G2 o Fh S ILFF 235 1-30
FRIFLTHLE? o

T W4 (2013) o Lk 1 Rz kil S MR FH RS T C EBARFYT -
R 3 FERT ca EAFEEFE L EPFRIITALSLY -

BHLR G F LB B RMNROLT) A E RS P F RSEEEL T L LB
HRY o EHRE E AR > 14(2) 0 1-21 -

4 79i5(2014) o ML 7 5 MR R * F HITAPPT S anf T R MRS

WML B RETAPR F AR BB oW A H < F1 TR 2 E R ARG

HWIEHS # R - i B(2018) o 4 xk : http://www.tiehua.com.tw/

,43,



RS AN

Ajzen, I. & Fishbein, M. (1980).Understanding Attitude and Predicting Social
behavior, Englewood-Cliff, NJ: Prentice-Hall.

Ajzen, I. (1985). From intentions to action: A theory of planned behaviour. In Kuhl,J.,
& Beckmann, J. (Eds.), Action-control: From cognition to behaviour. Heidelberg:
Springer-Verlag. 11-39.

Alcaniz, E. B.(2010). The functional-psychological continuum in the cognitive image
of a destination: A confirmatory analysis. Tourism Management, 30, Elsevier,
715-723.

Assael, H. (1984) Consumer Behavior and Marketing Action. Kent Pub. Co.

Baker,D.A. & Crompton ,J.L.(2000). Quality satisfaction and behavioral
intentions,Annals of Tourism Research, 27(3), 785-804.

Baloglu, S. and McCleary, K.W. (1999) A Model of Destination Image Formation.
Annals of Tourism Research, 26, 868-897.

Bickart, B.,Schindler, R. M.(2001).Internet forums as influential sources of consumer
information.Journal of Interactive Marketing,15(3),31-40.

Bignon, V. N., Hammitt, W. E. and Norman, W. C. (1998). “French perceptions and
imange of the United Stated as a destination country,” Toruism Analysis, 3,
159-171.

Cheung, M.-S., Anitsal, M. M., & Anitsal, 1. (2007). Revisiting word of mouth
communications: a cross-national exploration. Journal of Marketing Theory and
Practice, 15(3), 235-249.

Chi, C.G.-Q. and Qu, H. (2008). Examining the Structural Relationships of
Destination Image, Tourist Satisfaction and Destination Loyalty: An Integrated

Approach. Tourism Management, 29, 624-636.

,44,



Del Bosque, I.R. and Martin, H.S. (2008) Tourist Satisfaction a Cognitive-Affective
Model. Annals of Tourism Research, 35, 551-573.

Engel J. F., Blackwell R. D., & Miniard P. W. (1995). Consumer Behavior. 8th, Forth
Worth, Dryden Press, Texas.

Fishbein, M. (1967). Reading in attitude theory and measurement.New York:John
Weily.

Fishbein, M. and Manfredo, M.J. (1992) A Theory of Behavior Change. In:
Manfredo,M.J., Ed., Influencing Human Behavior: Theory and Applications in
Recreation, Tourism, and Natural Resources Management, Sagamore Publishing
Inc., Champaign, IL, 29-50.

Fonvielle W., 1997, How to Know What Customers Really Want, Training and
Development, 51(9), 40-44.

Gartner, S; Wei, W (1993): Data report: Nannofossil biohorizons and age-depth plots
for Leg 133 sites. In: McKenzie, JA; Davies, PJ; Palmer-Julson, A; et al. (eds.),
Proceedings of the Ocean Drilling Program, Scientific Results, College Station,
TX (Ocean Drilling Program), 133, 773-778.

Godes, D. and D. Mayzlin (2004), “Using Online Conversations to Study
Word-of-Mouth Communication”, Marketing Science, 23(4), 545-560.

Grahame R Dowling(1988) Measuring corporate images: A review of alternative
approaches,” Journal of business research,17, 27-34.

Gruen et al. (2006). eWOM: The impact of customer-to-customer online know-how
exchange on customer value and loyalty. Journal of Business Research. 59(4),
449-456.

Gunn, C. (1988). Vacationscapes: Designing Tourist Regions, New York: Van
Nostrand Reinhold.

Hennig-Thurau, T., Gwinner, K. P., & Gremler, D. D. (2002). Understanding

,45,



relationship marketing outcomes: an integration of relational benefits and
relationship quality. Journal of service research, 4(3), 230-247.

Hoffman, & Novak. (1996). Marketing in hypermedia computer-mediated
environments: conceptual foundations. Journal of Marketing, 60(3), 50-68.

Kotler, P. (1994). Marketing Management: Analysis, Planning, Implementation
andControl. London: Prentice Hall Press.

Kozak, M. (2001). “Repeaters’ Behavior at Two Distinct Destinations,” Annals of
Tourism Research, 28(3), 784-801.

Kristensen K., Martensen A. & Grgnholdt, L. (2000). Measuring customer
satisfaction: A key dimension of business performance. In A. Neely (Ed.):
Performance Measurement — Theory and Practice. Special issue of International
Journal of Business Performance Management, 2 (1/2/3), 157-170.

Midgley, James (1995) Social Development: The Developmental Perspective in
Social Welfare. London, Thousand Oaks, CA and New Delhi: Sage, 194.

Oh, H.(1999),Service quality, customer satisfaction, and customer value: A holistic
perspective. International Journal of Hospitality Management, 18(1), 67-82.

Parasuraman,A.,Zeithamal,V.A.&Berry,L.L(1996),“TheBehavioral ConsequencesofSe
rviceQuality”,JournalofMarketing, 60(2), 31-46.

Park, D. H.,Lee, J.,Han, 1.(2007).The Effect of on-Line Consumer Reviews on
Consumer Purchasing Intention: The Moderating Role of
Involvement.International Journal of Electronic Commerce, 11(4), 125-148.

Rosen, D.L. and Olshavsky, R.W.(1987),““A protocol analysis of brand choice
strategies involving recommendations”, Journal of Consumer Research, 14,
440-444.

Schmitt, B. H. (1999). Experiential Marketing: How to get customers to sense,

fell think, act, relate to your company and brands. New York, NY: The Free

,46,



Press.

Soderlund(1998),"Customer satisfaction and its consequences on customer behaviour
revisited: The impact of different levels of satisfaction on word-of-mouth,
feedback to the supplier and loyalty"”, International Journal of Service Industry
Management, 9(2), 169-188.

Sylvain Senecal , Jacques Nantel.(2004). “The Influence of Online Product
Recommendations on Consumers’ Online Choices”, Journal of Retailing, 80,
159-169.

Walmsley, D. J. and Young, M. (1998), “Evaluative Image and Tourism: The Use of
Personal Constructs to Describe Structure of Destination Images,” Journal of
Travel Research, 36, 65-609.

Westbrook, R. A. (1987), “Product/Consumption-Based Affective Responses and
Postpurchase Processes,” Journal of Marketing Research, 24, 258-270.

Yoon, Y., & Uysal, M. (2005). An examination of the effects of motivation and
satisfaction on destination loyalty: a structural model. Tourism Management,
26(1), 45-56.

Zeithaml, V.A. & Berry, L.L. (2000), Service marketing: integrating customer focus

across the firm. NY: McGraw-Hill.

,47,



- K%

FORBFTR AR FEYRY ARFIZZFAINE

BMEMFTRANRT LR B
TE - PENEE PP TRR oM B ORI T
ﬁéﬁﬁﬁag“7%%ﬁ’ﬁfﬁhﬁﬁﬁﬁaLJ&*%%EJ&ruﬁim%? g
AR R B T BT ER o B FE o AN AT E
7},' TR j\,{ﬁi’:”gﬁh’:ln\*ﬁ-a'} fgkgié¥<$7)/lmﬁ§vbﬂkZg@%ﬁﬁ;}%% ]
BERIZELR S PEIREDEL TG RER T - Y B I B
RS AR E G o
o LR
Rz A7 Eeyg sy
fERE R L
Prd o pr®
FoL 0 RBECH BRI GENRT
272 E | B2
¥R RF
— N RERT R N e
F g
Z
BAVIE 4B R RS BEPE 5 2R BhenE R T A 6 A ol o|o|o|o|o
2 EAR S-SRI R R: el < O NS B S s B 0D|o|o|o|O
272 E | R 2
¥k R W
- FRLE 2l i
F P
Z
BT FR g BE EH ol|lo|o|o|o
5 RO S R R N Bt < f R o|o|o|o|o
WK hy B EE P ORDE S04 A LR o|o|o|o|o
2072 E | R
¥ RE R
= "E.gcsé%f;ﬁ’ K B e
FF P
A
1. BIHORE REEG SR S RAIEE A2 o|lo|o|o|o

,48,




2. BIEHPRD BT FF i ehl g chE (v B & olol|lol|lo|o
BIEHFAEF O E  EAEEF ALY (pr oD|o|o|o|o
- TR R T 7 st oD|o|o|o|o
23| & k|2t
¥R ||| F
T~ ¥FE AR L i3
i Z

i
WITHE RE £ (T2 4 :}ié;:ﬁ;& R IR < i L) S oD|o|o|o|o
AREERIMBIHE RS &5 L2 87 by it oD|o|o|o|o
IS S S
¥R ||| ¥
I~ A ALK I 3
[ B

i
;\gfﬂ;\mppi%’ﬁi@ﬁﬁmﬁ-a Mok ANE R L e L O|o|o|o|o
FLEIA BTG EFOM% > ERTANL T LD o|o|o|o|o
2072 E | B2
¥R @ | R|F
A ~NETE2 R B R }E’
EREC RIS I i

i
1. BB DA ERR L ¢RI AL DL o|o|o|o|o
2. B oM E s s ¢RI AL W LD oD|o|o|o|o
3. P Bl R SRR s o|lo|olo|o
4. 548 B B4 7oA olol|lo|ol|o

10§ ek s &t
of% 4 ~o+ 4

2[5 e g R
025 & (5) T ~ 026~30 A& ~ 031~35 & ~ 036~40 & ~ o4l A& 11

3G eh¥k v feh E ¢
OB ¢ /BB f o F o g ot

4,15 eha IFF\-T-K
D1 ¥ DE oK ofRBZE ol bteE sopd £ 084 o

,49,




