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Abstract

In recent years, Taiwan's live broadcast industry has become increasingly
popular, and the business opportunities in the live broadcast have gradually been tapped.
The combination of Facebook live platform and e-commerce has created huge business
opportunities. Live broadcasters and merchants use Facebook's live broadcast function
to sell. Instant communication can help consumers express their opinions and ideas
during the period. Therefore, in addition to considering the characteristics of the live
broadcast platform, this study also studies the factors that consumers consider for
Facebook live shopping.

Based on the theory of planned behavior, this study proposes a theoretical integration
research model based on the collection, integration and integration of relevant research
literatures at home and abroad. It aims at consumers' pre-factors for Facebook live
shopping, perceived interactivity, perceived value and perceived risk. The influence on
the attitude of purchase, and further explore the relationship between perceived behavior
control, purchase intention and subjective norm in the theory of planned behavior.

In this study, 439 valid questionnaires were collected from consumers who had
purchased on the Facebook live platform, and the research structure and hypothesis
were verified by Smart PLS 3.0 software. The results showed: (1) Perceived
interactivity The positive impact on the "purchase attitude" of Internet users through the
Facebook live platform is not significant. (2) "Perceived value" has a significant
positive impact on the "purchase attitude™ of Internet users through the Facebook live
platform. (3) "Perceived risk™ has a significant impact on the negative impact of online
users' "purchase attitude" through the Facebook live platform. (4) The relationship
between "perceived behavior control” and the "purchase intention” of Internet users
through the Facebook live broadcast platform is not significant. (5) The relationship
between the “purchase attitude” of the online live platform of the Facebook live
broadcast platform and the “purchase intention” is significant. (6) "Subjective norm"
have a significant positive impact on the "purchase intention” of Internet users through
the Facebook live broadcast platform.

Based on the results of this study, it is recommended that the industry should
strengthen interaction with viewers when selling products through the Facebook live
broadcast platform. It is expected to help the merchants and live broadcasters of the
Facebook live broadcast platform to improve their profit and purchase rate, and
academically and His research field provides specific research advice and theoretical
development contributions.

Keywords: Planned behavior, Perceived interactivity, perceived value, perceived risk,
Facebook live
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23 w5 3 #of

& Cyretal. (2007)=%= 3 ¥ 45 & » 448 3 &+ {2 (Perceived Interactivity) ¥t % T +
BARTTE R * sy BB b T AR A (Trust) & = #2588 & Wuetal. (2010)
mP”ﬁwa’WEF%Ma%Pmaﬁﬁaﬁﬁ%%ﬁﬁﬂﬁﬁ’%ﬁf@
PR o R R r FH LI P HERERELA LIl PR ZRE 113 W
Q%&ﬁmﬁi’&ﬁj@ﬁ?ﬁﬁ;ﬁmai

(= ) % #2411+ (perceived control)
(= ) &% F R+ (perceived responsiveness)
(=) &4 i ~ 1t (perceived personalization)
Broekhuizen & Hoffmann (2012) R &3 s oI o1 R e 4o 5 T 74 B °
AU S Pl s w B R M e P e

Lo Sdp il > Rar f FE R AR e Nt o blde £ F
BT R 0T RANPEARAFER DL F o d NEFRT F k2 B

eI A i@qéc l%“'ﬁiﬁbh’mﬁg,ﬁk? SER AT A ML Y T fd2 3 8 F)E

7 — o
~

AL LA a i@ ? i R K p A RITSEDRE - ¢ RHERIE
GHIRAREW R > A AR HEIER o Fp L B L L AT ER - HIMIT
IR ERTFF -
3wt Adp i ’*’k&%‘ff%#ﬁ» BRSSO R o blde o IR

.

N qba—ri\.ﬁ[ij;_ol?‘]w ,f%?—%@iﬁéﬁﬁﬁ@«@ﬁqi&,{;&

4. = EIE ﬁﬁé FAEPHOF TADEE 0 T fRE G AL o blde T
B*ERE & ﬁé%ﬁﬁ‘afrvi@’*** FoF o SURERY FEET
BREFAPFOFREZ IR TELEF -
e sL IR B K> McMillan & Hwang (2002) & g i@ * dﬂz e TR E e

€% % e ki g il 4p 51 (direction of communication) ~ 4] & X (user
control) » B R (time) o Liu (2003) 337 g * —*‘ AT 3 B R AR Bt ek
ﬁﬁ%%i@ﬁfﬁﬁﬁ’ifﬁ?%ﬂ@wﬁﬁﬁﬁﬁ%fjﬁﬁiéﬁiﬁ
Fr7#1(active control)~ g+ & i (two-way communication) 2 f FF4 (synchronicity)e
27 80 PRG% k3 Okazaki & Mendez (2013) 4p ) (7 & JRAF 5 & & 977 fehfrft o
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Har g me BRI g > SR NIT BEOEFE  (DiEHE - (2
Fuaf s Q) H -
& Chiuetal. (2005)% Kangetal. (2015)5#7 3 @ 33 - L+ B2 F W &
WA R ﬂﬁ.;érﬁﬁ?u?%é%&ﬁ%ﬁ KFEIRA S kAL > it B384
B FRECBFPE SN BEoN AL APE G U ﬂi’ﬁ?iéj&%{
R FTRPAR  CEFFERGFHLAFFE] REFEL AT HAH K
BeF g A o b '%‘7"’17‘3'“ REHPRFORARAEMEL LR EE 28T
FRpPAAMGFEE > T IR B R R —*ﬁéwﬁ ﬂfr% RIE D VEM i
R e 15 F § 4 D (R 47 0 2018)

AP #F7teh Facebook E 4Rdp ¢ 7 W R *

3

* X 5
p

2 e KA

v & J_,";F’“b‘a];%}?ﬁmx"!# - g ;}-}’btsr—s; r@ﬁ‘@ﬁf‘%@ b K’T G oA Kz F‘*'H_
RN T ek o 4 Sedp T A BRI N o KFE T G 3R 3115 16 Facebook E PR
PR &hR B BFIiE S M FE%"?’%??’?Hmﬂ%L‘E“JFW(’j\zjiggpﬁg—ﬁ
WA I IRt e P e G R (£ 4) -
4 I EEFEEG 2 R
1 3R o 2
; . 1) * &
McMillan & | "2 g2k 5 b > BRIACE T B4R 2R 55%W£+
W~ B Eprd | pE M s
Hwang (2002) I e IRl R A ko s (@) 4 5]
(1) &= 35241
Liu (2003) WR S B e S 5N e (V)): S AT
(3) Fe FF L
, ) .o ABEat UL
Yoo Lee-Park | AR EA|E H B EH BT AR LA 0 HF EZ;F:%'I%‘
HERE LT HMELES o -
(D F
Broekhuizen & . L b s
T faacf s g | (2F kit
Hoffmann o :
s g - (3) f
(2012) @ =
Okazaki & (1)i# B 241
zaki , :
Mende (2013 Fit AR NE AR A FE o QxE
endez ( ) @) % 1

Ea:ld

FALRIR AR R
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24 wF Rk ‘&

Aot b ' (Perceived Risk) &.d i@ FApiar @ &, 305 i § F bRApE o 8
PSS DI e &1 CIFH TG Ho IJ} &K “r 4 24 (Bauer, 1960) » &% b
I k3R L KRS R F 7 5 (Lee, 2009) o d SRLEEHA o0 BgF SR Y
¥ A £ k3t - Baird &Thomas (1985)45 " AL b & 2B A $HE BB & IREY
LTBEAHFED AT G PP SRR Jo bldet F FRER AR

WGnEE ] ERE o B g M FR AR T 6 el SR L iR S
PoATY KRR GFAPERE 4 REEES RIS 0 A HLES

b e g RS

FUEFEIL AR P R A RS RBAA 2 Db G § 8RR
B AR & A4 AP B ek & R 48 ( Gefen et al., 2003)- 245 Nepomuceno et al (2014)
B Fh e ETR:EERPEDSEF > A PARIRG T 44 0 ¥ ¢k Grazioli
& Jarvenpaa (2000) ~ #- 7 TR A ¢ nAwAL b e de iF 5 RO FRLG R R
E3E XA TR EAZ LR SRR  TF P D UBRT N §H ) B
FH b g I G R G LA B PR G At h
RS TRy R R F A A AR BR ok F (Orlikowski & lacono,
2001 ; Benbasat & Zmud, 2003 ; Benbasat & Barki, 2007) -

% FaceboOK E4%PMLE B S 1R &7 B R R FF i Flt A g
WETHREERHEIFERREAFIESOPEI  DT R EG - TR DR R F]
SRR RIS MO b R e B (IR~ iR e

() *¥Xb ‘& nRE:
fo% b 'k (Perceived Risk) i # 4k s §— B A $48 — I8 E 8 1R £ 3| 2
FEE M2 2 ehis % (Dowling & Staelin, 1994 ; Jarvenpaa & Tractinsky, 1999) - &

#»2_d Bauer (1960) oI E hd Rae a5 3R R F AR FHE 75T

A2 7 FEER AR ”E,,meg%’?ﬁ:afr%ilk‘ﬁm?fw"

Glover & Benbasat (2014) #fFZ g b "G & ~ jgkv‘ V&) % g Bk
TR T e Rl RN R FEFI PTG T MR (D) &
ZEEp LR R flE 2 2 E2 LT HIEA A ARk () 22 B P
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FLEFDT R -

Cox #& &1 enficd| 3 7 va R j2fq i ¥ —*Ffﬁvirr‘%j& % > & ¥ Glover &
Benbasat (2014) % & Cox p®h - 35 & &9 # L+ F i+ (Business To
Customer, B2C) chik it @ > i F FF i g o TP '& e 7 (1) W R F7 o § A7
PR~ EEAHS AP Q) ERIMEPFFET N E R TR L 0 blhodr £

;(3) PERAAT A RT L E K/ ERH A FILE o

MEFTFRROFE > Wu et al(2015) g i g2 FH 2RI FFar
(Consumer To Consumer, C2C) h2 % BB & 7Ty o ok §FH03 e

BT § 7o Rl k' Fla ol s N D A7 28 F FeE ARG 0 2
Wy E- gﬁ%%m@kﬁkpw@ﬁ Eh A2 I TP SECEF RETFY
e % (Xuetal., 2010) -

195 Lee & 2009 # R Rl i7enid * LB &- HHEEE R &~ wF A
FEAW FIAR OB G SFF AR 2T LEE R R F IRk &
PR R G R PAARR G ¥R T RRAF SR T § R P (Lee, 2000) 0 4 § 4 K 8
AR hEFE LR Y 75 0 BN ERE TR Mk
B ® XA RO E MR GRI LR ERSDERIFRIFIF ~ A237R
R B 5 * R B (Liaoetal., 2010) -

REAPAGEY Y o F I EFE R R DL R 7~ o Jarvenpaa &
Tractinsky # 1999 # ¥ ¥ b 'G5 H - s w87 T Fy FRTFh & L4
A& enm F](Jarvenpaa & Tractinsky, 1999) -

Cunningham (1967) & % FERAE LY R EA A BRGG e T
1.4 »ch *& (Performance Risk);2.74 7k *& (Financial Risk);
3.4 € /P & b *& (Opportunity/Time Risk);4.-< 3 i *& (Psychological Risk)

54t ¢ b *& (Social Risk); 6.% > b *& (Safety Risk) e
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Jacoby & Kaplan (1972) #-f h '~ 5 I B o »87HE > 3F 5 T F 3 144

T AR g —“Ff = 35T HmA T T T (Liaoetal., 2010 ; Glover & Benbasat,

2014) » # ¢ i b ' st AT

1. ¥ »ch *%& (Performance Risk) : FL§ ch A & 2 E 5§ A= Fp 8 e %k o
2. P47xh ' (Financial Risk) @ PL§ ch A 57 & E3pH cnpd x4 £ o

3. A ¢k '& (Social Risk) : FLE 2 5
4, £ g8 ' (Physical Risk) @ FEE cng 531 * (S 2 Warg s enifp 3 o
5. =32k *% (Psychological Risk) : ¥ ¢

~ < PR
EEXIH s L AL o

Featherman & Pavlou (2003) R[4% 3¢ % + PR3x4 Su¥ i b ‘e > o f b &

A= Ba o

1. % »ch % (Performance Risk); 2. p4ix b *& (Financial Risk); 3. &% kb '&
(Privacy Risk); 4. p=fF b *& (Time Risk); 5 < 12k *& (Psychological Risk);
6. ¢ h *& (Social Risk); 7. 48k '& (Overall Risk) -

Wuetal. (2015) pl4+ 4t C2C TR 22 %EB T » B RAREH L ' % T3

Rrerfps (8% > 29 23+ ipkd ?ig (Lim, 2003 ; Martins et al., 2014) #-5% h *& &

1. %»ch *& (Performance Risk) @ PLE cnA =7 i g2 & F 8 (T8 2 & A o

2. A€ k' (SocialRisk) : § 7JF % ~ RA NI TP T2 LFR RS F 5 o
3. AR (TimeRisk) @ %A &F i3 h 5 "Taffa A PFRF L &3 G o
4. Pirh ' (Financial Risk) : 4t My pro fRd B840 4 07 s b o

5. 'EFh '& (Privacy Risk) : B 4 F3 XA G3F 7 T AL * o

6. ¥ 8k '& (PhysicalRisk) : PR chA K3 F T = A7 s fd o

.

I ) ' (Psychological Risk) © Fla t pbde @ i X 4 B 4 v s b o

Eal LT #Wﬁ%‘ﬁ%ﬁa; X 5an mﬁ:,{—: (Lim, 2003 ; Lin, 2008 ; Mitchell,
200) e AT RERFIFBRFL ﬁ?jﬁ*ﬁﬂ!é‘ﬁﬁ.’rﬁ& e o ok b AT o T
B4 FB EHME B S b '8 7wt B3 -
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*

A b R A

il

L o

Cox (1967)

i g IR~ IR

Perry & Hamm (1969)

g FA S wFE AT > T A

Jacoby & Kaplan(1972)

PATER % > Foch 'y ~ AT0R G~ ST R e

i g bk

Peter & Tarpey (1975) Foxh ' s MIER R ARG STZR R
e R FRL G

Stone & Gronhaug(1993) Hoxh % s PAIAR YR~ AR e S S TRR R
e R LG

Dowling & Staelin(1994) Foxh e PAARR R ARG STZR G
AR PR S TR R

Mitra, Reiss & Capella(1999) Boch e~ AT h e s 2 TER R~ S TRR R
Mg R %

Tan (1999) Forh o MATER R A TR R TR R R
AR PR

Vijayasarathy & Jones(2000) BTk Y o~ PAAER R~ A TR R~ S TRR R
Mg b %

Forsythe & Shi (2003) Foxh e~ MIER R~ SEL G - LR

Pires, Stanton & Eckford (2004) | S »ch ' ~ PMish 'k ~ 2 2R % ~ S IER g o
i€ bk

Doolin et al. (2005) Foxh e~ MIER & ~EFR 'R - KRR R

Forsythe et al.(2006) Foch ‘e~ PATAR % - feE bk

Hassan et al. (2006) SRR MR R S AR R s TR e
AEE R R EFL R S R b R

Lee (2009) BRI R ALE R G EFR %

feis b %

Chiu et al. (2014)

Forh g PAAER G EFR G~ i b G

TR kR P9 E(2007) 0 KRR AT
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(=) #:8 Facebook E 3| ¥ &k &

Facebook E #fptt-T LS4k 7 B2C ¥ C2C eha < % 558 » A £ £ 7%
Facebook F =73 * *—"’%’K? "R * B FE e R o Efi;ﬁ%&? EEER TR TP A T
RSP S E SN S RN ST S FNEN S S WL
(Jarvenpaa et al., 1999 ; Pavlou, 2001) o

Facebook ® 3%-T S px & & & > s ig *
HHEp e w - o

h'inie @ v hELE

AR T Ryt B p,u?-uj-*ué: BRLSTIFAEFERL R BB
= 4
fl F

1. p4#xk % (Financial Risk) :

PAARR ' AE R A~ A S E T R P AR & 0% i 12 (Cunningham,
1967) » i pH A DR S AP EAT T RRFEE A FHIXRIF
S 4 AR T A o

2. %»ch *, (Performance Risk) :

Featherman & Pavlou (2003) 45 &1 > i) & & ¢ < S E B A &2V JRIEF A
¢ ®2 P35 e F o Chivetal (2014) » 325 Hoch ' LA R A &7 it §
FA o D (T kD hoif W o Frh ey TR H LGS B
cHFENHS PR EARBEIFERY T LF R LG R
FLAN o bl B SR AT LA P R AR LR - R B

v

AT RGBS R T ATk -
3. peixh *& (Product deliver Risk) -

Glover & Benbasat (2014) 35 i @ # &R M7 /& (7 o4~ ER:% 0 X=x) W7
Eﬁ_“k—&%?ﬁ‘_#rﬁ']’%‘iﬁ ‘“ﬁ&‘ﬁgi lﬁg‘v,ﬁ%"’—%‘ %TE—%?B*Fé“rﬁ:fﬁiocmu
etal. (2014) ;25 feih ' £ 72 PRy FR BRI LAGAFAEELf
Lk 31y I UE S Ll T A

4. *£2+ R & (Privacy Risk) :

Van et al. (2006) ;Malhotra et al. (2004) & 3 B M ALE I § F oo b
M RREY 2GR TR AP AR LT bﬂ“%@ﬁ i
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L (HRE4p > 2009) c A S PE S oA LG T ARBEHRNDT T 0 AFH

RHREFFF T o8 QLERPVRAHEPFFHTARBF DR 2

R ORT BB RS ﬁ;ﬁ‘;‘::ﬁ? MEERRARAGEI TR e ﬂi;—]
» H A F e & Facebook ALMBIAZ IR T o F Y F OpER P lw o

AL EHE S HE Y AT F R FAHm b ee v A Y
TRIAAFELM AL 2 o R FEHTAFSM ORI R Y R 0 R F Y
Facebook irjf iFr iy ¥ 7 ¢ A2 Prrm @ choIZ fJE > FIP A7 7 Jo w32

G SALE b K (T R AR gk
Ay A& 44 E_ Chiuetal (2014) #73 Flerp4irh *& (Financial Risk) -
k *& (Performance Risk) ~ fei* i *& (Product deliver Risk) £ £+ kb *& (Privacy
Risk) i&{73f# » #32 Glover & Benbasat (2014) 4~ Miyazaki & Fernandez (2001)
FIPRINEATEFPPFTREHFL DT RP I HTIT PR F R

% PG B o
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25 F { B

AL B R TS T I dp i F A IO AR IR B A
et 5 (Oliver & DeSarbo, 1988) = @ ff £ /L ALE @ & 8L F chg vt e R iR -
B @A MR it g e B g s B A A S Tl L B
(Varki & Colgate, 2001) - @ *f § BEARAR & H#7F 7 4% & 943 & L A (Holbrook,
1994) > » SAFEMF LA & ® 4800 2 pLY i A% 0 | & 5 (Parasuraman &
Grewal, 2000) -

R HEME ALY 0 g AL - B R L BE > 2 Hirschman &
Holbrook (1982)# 1 erig S gk v 2 1 sopnghde # 48 £ K473 @ sumeR? i 3
FEUEEDLRILYETHY 2 BAY P FILEDRA R ke A

N

B °
oAy p F RGN A e SR RN R e Y
EHOER L R F2F IR o o A L e o BB 2 Sy Ké*E %

PEEFZAW - MR EawTyg %i Aaker et al.,(1991):% 5 iy ;‘*i@ra B e
kL - B E Sl B 51 ERamet 13 o g 2 B grd ¢ ¥

e E R AT e

Monroe and Krishnan (1985)# * Monroe (1979)+4 % & apr st - & 31 - B B
W ST R ERE S R o DA R (oW 6 TR o B
Wi o PRV ELETEERELARE  FURAFPFERLF ool s
Fofr URLMY - PR B 2P R Feq HNap BRES 45 0 Fla B K
MR AR - a w R ERLYF FRASY TERF D ST R d N
o RS E g e

" 2oEBT | 1

| s | omms | [ ozma -
Lo g ——

Bl 6 W B2l A PA M G
T4 %k ¢ ¢ Monroe and Krishnan (1985)
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(-) wEfEHTERBAFERG

W E R 2 FHWE S22 F i %"#}%?—*‘ Zeithaml(1988) %= 7 »

Zeithaml =z & iz f& i &

Lo g Har@f mes o b ot i
2. W HHF A IRIEY B -
3R AR ATEI R

4. FFEF NP TE I o

FHSF o A g
A€ ol om R e (o ke

FUALE G E R R

I E 2 PR TR E r‘?ig-;éi_"p: PEE = N
S R B R s b (&

SFEARRE o ko SR ?fu>é%ka@ﬁﬁﬁﬂﬂﬁﬁ’~ﬁmJ “ 11
b REEAERE PRSP R FTRELAIE 2 PR Frrddz &4
(Monroe, 1985) » ] & & chd_jj & —*Ff Bif RaEALY TE@ A E s g Ea
SRR AR A R R o ¥ - ARG R ES S
avmﬁﬁ’%msmmama%nwéw§$g eI BHE  FREE SN
BHE ALE W E - AH G E 2 FH & Babinetal (1994) %

FIR EF G 385 % 0 Kidke TR @ s JIG B PR R e 5
R @ FF o - BB R F e R Ao § o AR el

IHE LB E -

@0y

Sweeney & Souter (2000)z% = i f @7 A X FEFE o A B L

Fefri A 02 R A 2 hER e
A& BT ARG 2 FF
o Plenk ) ) & A D et o

SR DR K& R IR gt o

R g f & FA

g FIAD R A

W E ARG F
/

T AR ]

A wo NP

§ & Wang etal. (2004) ] 14 & 52 FRAE 4731 AL R AL & H R e el R E 0 2
A SUETAAAE Y ik g B B R ASTE kS AR (R
795?#% Hvi)m%;}»},% ARV ,)j %

5 ;T#‘i e e

o A B K eng st 2 s s gy e



FHEREF LR LML o R AL 6497 o

206 R EEFRES LR
el #E H o

Palmroth & Grewal (1991) FrHE AR E ALY E S SR E
¥4 2 9:1% B \&rjx%' =

Sheth, Newrnan & Gross (1991) FHAHE ARG B E S FRE Y E AR E
[EE f}’ 1=

Babin et al.(1994) HHBESFEGE

Grewal, Monroe & Krishnan(1998) | &P & ~ 2 » &

Sweeney& Souter (2000) MR AR g2 s BRBE -H#a e

M #(2003) ekl @ # I E

Wang et al (2004) rﬂi o 7¢§ BESERPEHEHGE

% % 1£(2004) FrRE-ZHEFE - AEgHE

5k % 7 (2006) rr"% R ]‘3‘-},@ BE R E R E

AL 5 (2010) FrRE-FRPE - AEHE

in % #(2012) P E - WY B

7 & 5 (2015) PAHEAERE TR E R E
FHEE

FARR A R

SRR BBRH > AE T LY PR RS R E A
B AR BE HROT N G- S EHE BB S 2 R
@F”@’E%ﬁ¥éﬁﬁﬁﬁ$&iﬁﬁ{uZ“#i%%mﬂ o os A

W F,n'i ERATH ke IR T R —-F'g,j_;\gggg-rg,rg,iﬁ P g G s
BRBRE EHDE L ORGP KR A bR il o F R
PR RE T LR R HE R (- B DGR F AT

Bl Bl TR 2 EE R Fase LEEORE -




AR K% F) Babin et al. (1994)# 7% diehst I B2 R A B k4 S
4 Facebook E 4% REF 7 S enfp M B 17 5 B TR o

¥ b8 % Hofstede (1990) 45 A1 L = 2 i+ @ 5 0 & Pl W HM L &
vk ¢ RH L B LEEF F R 5 &pﬁ%‘ﬁ%“ B3 A 3 2 it LA HAE
€ HEPPEELL R DFF 2 - Ft o ATy #4e o Shethetal. (1991) #rit )

,_g l% B o - i'bﬁ'l‘_!}‘j‘r.,-’f' :}'gg;}p% 2_4p Id ,ﬁ TR E

26;:4—11].'1’5 SR B E ‘7}_4:.57%1 ERTEk A Y il

(-) #fI§E
Hirschman & Holbrook (1982)z% % # 1 & & 48 5 »c 5 (& ‘gilvc F )ik -
L pH7 AFERenSE > WA HFEe BE HE DT RLEFHE R
T MRRPAL G - BT (TR AR e bR F ) AT o i BgE T g %
thi & § chizix(Babin etal,, 1994) « i) §i & 120 2 ir F o nF RApR TpF
ﬂvgg_iﬂx% Bom AAflH ELF RS BRI E A R A ke 21
E M~ B33~ 2 3n4etE(Chandon et al., 2000) - Ryu, Han, and Jang (2010) 33 5 #
23 H 0w R Sk miﬁ!}& F LA A Bk G 7
f" ’r’ﬁﬁ’»z&*éﬂi’?&?ﬂ PG o AR B L A A FE AL T
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14‘fx%1gvm’}f’f£f’ iff

Triandis(1977)

APTAaESSSER 0 EFLFARY ATIE D
#AHEE 2 APLTELIp R I HEFREEE A
# o

Bettman (1979) ﬂﬂ&%%ﬁ%ﬁﬁﬂ%mﬁao ﬂ%ﬁ s
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YRR 32 7.29%
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r%'iiJ ZE RS F AR S LA A R SRR AT S 2
K%« Bgom Facebook E #%dp § i) i * %A A Ll AL b g R IR o

() & 7 5 8541

AT R SRR § Y 5F 0 S R i SRR R
% & * Facebook B #fdp ¢ LR A M2 B EFF - Hwf F i ptlng 2 94 T
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% 30 R HAle L %

o A i | Tiofc | RBX | ¥R
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